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ALTON  B.  PARKER:  THE  FORGOTTEN 
MAN  OF  THE  GOLDEN  AGE 
HENRY  G.  DAVIS  -  UNCLE  SAM'S 
WHITE  ELEPHANT 


July  26-August  3,  2014  APIC  National  Convention 

will  be  held  at  the  Denver  International  Airport  Crowne  Plaza  Hotel  and 
Convention  Center.  Events  begin  on  July  26  and  run  through  August  3. 
See  the  APIC  Website  or  the  APIC  Newsletter  for  the  tentative  schedule 
of  events.  Co-Chairmen  Tom  Berg  tomeberg@comcast.net  and  Ron 
Puechner  ron.puechner@att.net  also  have  further  details,  as  well  as  the 
convention  Facebook  Page:  http://www.facebook.com/groups/apic.den- 
ver.2014  Contact  the  hotel  directly  for  room  reservations  at 
-233-9527  and  ask  for  the  "APIC  Group  Rate". 
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March 


mencana 

Invites  you  to  Denver  for  the 
APIC  Social  Event  of  the  Year! 
Saturday,  Aug  2"^  7pm-??? 

Can't  make  it  to  Denver? 
We've  got  you  covered! 
Follow  along  with  videos, 
photos,  and  updates  at 

www.MussellAmericanaxom 


Sold  $10,350 


Sold  $7,590 


Sold  $29,601 


Sold  $13,244^ 


Sold  $9,323 


Sold  $10,890 


Sold  $13,486  \ 


WE  WANT  YOUR  CONSIGNMENTS 

Over  200  CATALOGED  Auctions  Conducted  Since  1967 

World  Record  Prices  SET  in  EVERY  AOCTION 

Our  Experts  Ose  Their  Combined  250  Years  Of 
KNOWLEDGE  in  the  field  to  Showcase  Your  Items 

20  Authoritative  Collectihie  Price  Guides  Puhiished 
THE  CONSIGNOR'S  BEST  CHOICE 

CONSIGN  NOW-WWW.HAKES.COM 

A  Di\'ision  Ol 


*-       ^  ^ 


Sold  $9,499 


Sold  $6,734 


Sold  $13,029 


Sold  $8,738 


Sold  $6,268 


Contact :  Ted  Hake 
hted@hakes.coni 
1.066.404.9000  Ext:  1630 
Hake's  Americana  &  Collectibles 
P.O.  Rox  12001 
York  PA  17402 


The  Keynoter  •  Summer  2014  Issue 

 MM 


FROM  THE  APIC  PRESIDENT 


It  has  been  a  great  honor  and  privilege  these  many  years  to  have  been  able  to  work  with 
the  fantastic  team  that  creates  this  wonderful  publication.  Each  issue  of  The  Keynoter  takes 
countless  volunteer  hours  of  work  to  write,  edit,  design  and  complete.  The  staff  has  done  this 
because  they  care  about  the  organization's  membership  and  strive  to  produce  a  product  that  all 
of  us  can  be  very  proud  of.  Each  issue  has  its  own  challenges  but  our  staff  is  responsive  to  your 
wishes  and  interests  within  the  organization  and  hobby  in  all  its  glory. 

Michael  Kelly,  Bob  Fratkin,  Germane  Broussard,  David  Quintin,  Michael  Tews,  Mark  Evans, 
Harvey  Goldberg,  Brian  Krapf,  Al  Salter  and  all  the  countless  writers  and  other  contributors 
behind  the  scenes,  I  thank  you  for  all  you  have  contributed  to  the  betterment  of  the  organiza- 
tion through  The  Keynoter. 

Our  hobby  is  different  than  most  in  that  we  celebrate  the  losers  as  well  as  the  winners  in 
the  political  ring.  Only  in  the  APIC  do  we  spend  so  much  time  and  effort  researching  events 
and  campaigns  that  were  lost  causes.  Perhaps  the  APIC  is  the  home  for  lost  causes.  This  issue 
of  The  Keynoter  is  no  exception. 

This  issue  honors  a  man  who  was  reluctantly  chosen  to  do  battle  with  Theodore  Roosevelt  in  1 904  -  Alton  Brooks  Parker. 
Alton  Parker  was  a  person  who  believed  that  his  calling  was  not  at  the  head  of  an  organization  or  political  office.  His  calling  was 
that  of  the  law  and  the  bench,  often  turning  down  more  high  profile  jobs  such  as  being  a  candidate  for  Governor,  Lieutenant 
Governor,  and  United  States  Senator  from  New  York  State.  He  was  not  afraid  to  mix  it  up  as  he  served  as  campaign  manager  for 
David  B.  Hill  when  he  ran  for  governor  in  1 884  as  well  as  county  chairman  of  the  Democratic  Party.  Parker  said  he  preferred  the 
simpler  life  of  an  upstate  farmer;  however,  he  spent  many  years  in  Albany  serving  on  the  bench  as  well  as  a  lawyer  in  New  York 
City.   It  is  not  to  say  he  was  not  partisan  but  rather  saw  politics  as  a  way  to  better  all  the  citizens  of  the  area  he  lived  in  as  well  as 
across  New  York  State. 

Parker's  campaign  for  President  could  well  be  described  as  a  "fiasco".  From  his  first  speech  upon  accepting  the  nomination 
to  his  decision  to  avoid  making  comments  on  international  events  following  the  speech,  to  running  a  front  porch  campaign  from 
a  location  where  few  could  visit  him  -  his  candidacy  was  doomed.  His  defeat  was  expected  given  the  popularity  of  the  sitting 
President  and  the  juggernaut  of  a  campaign  he  was  willing  to  accept.  Parker  and  his  campaign  lost  by  some  2  million  votes  but  yet 
carried  the  solid  Democratic  South. 

Parker  was  considered  so  obscure  to  take  on  Roosevelt,  not  one  biography  was  written  about  or  for  him,  the  only  time  this 
has  happened  in  the  political  world.  Parker  returned  to  the  law  and  politics  to  serve  as  manager  of  John  A.  Dix's  successful  cam- 
paign for  New  York  Governor  in  1 9 1 0  as  well  as  prosecution  counsel  for  the  impeachment  of  New  York  Governor  William  Sulzer 
in  1913. 

So  today  we  honor  Alton  B.  Parker,  who  outside  the  organization  is  recognized  not  by  his  many  contributions  to  the  law  and 
the  bench  but  rather  as  an  obscure  Jeopardy  question. 

Enjoy  this  issue  and  the  many  more  to  come!  Again  it  has  been  an  honor  to  serve  as  your  President  but  I  am  certainty  the 
first  to  tell  you  I  received  the  help  and  support  of  so  many  people  that  it  truly  was  a  joy  to  serve  you. 


All  the  best, 


Chris  Hearn,  President 


A  Rare  and  Important  Parker  Button 


For  years  this  button  was  only  known 
from  a  fuzzy  photocopy.  Nonetheless 
it  appeared  in  every  article  about  the 
TR  Equality  buttons  as  it  reflected  an 
opposing  view.  We  finally  have  a  clear 
copy  to  share  from  Robert  Fratkin's 
collection. 
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EDITOR'S  MESSAGE 


When  I  began  collecting 
political  Americana  back  in 
the  mid-Sixties,  I  remember 
being  fascinated  with  the 
losers.  It  was  one  of  those 
tiny  black  and  white  lithos 
with  a  great  photo  of  John 
Nance  Garner  and  the  mes- 
sage "Garner  for  President" 

that  first  caught  my  eye.  Being  a  high 
school  student,  I  wasn't  up  to  speed  on 
the  politics  of  the  1 930's  but  there  was 
something  about  old  Cactus  Jack  that 
made  me  want  to  learn  more. 

As  hard  as  a  hopeful  had  it,  it  must  have  been 
even  more  difficult  to  bear  the  loss  when  you  were 
the  nominee  of  your  party.  Both  Gerald  Ford  and 
Hubert  Humphrey  came  achingly  close  to  winning. 
Others,  like  Mike  Dukakis,  saw  large  leads  melt 
away  as  November  approached. 

Alton  B.  Parker  never  came  that  close.  The 
Democratic  nominee  in  a  era  when  the  Republi- 
cans won  1 4  out  of  1 8  elections  and  facing  one  of 
the  most  popular  presidents  ever  to  occupy  the 
White  House,  Parker  is  truly  the  Forgotten  Man  of 
presidential  politics. 

But  members  of  the  APIC  are  not  the  kind  of 
people  to  forget  our  past  and  those  campaigners 
who  made  sacrifices  and  suited  up  for  battles  they 
would  not  win. 

The  rich  range  of  material  available  for  Parker 
and  the  era  in  which  he  was  active  makes  it  natural 
for  collectors  and  conservators  to  make  certain 
that  we  still  remember  who  he  -  and  so  many  oth- 
ers -  were  and  the  role  they  played  in  our  Repub- 
lic's history. 


Michael  Kelly 
Editor 
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FRONT  COVER-  A  handsome  tin  tray  from  a  Washington  state 
newspaper  Note  that  Parker  is  wearing  judicial  robes. 


SUBMISSIONS-  This  is  your  publication.  Please  feel  free  to 
share  your  ideas,  suggestions,  illustrations  and  stories.  The  Key- 
noter is  delighted  to  share  pictures  of  interesting  political  Ameri- 
cana with  its  readers.  When  submitting  an  illustration,  send  it  as 
an  .eps,  .jpg  or  .pdf  file  to  mkelly@mcc.edu.  Illustrations  should  be 
in  color  and  submitted  in  digital  format  with  at  least  300  dpi  reso- 
lution (preferably  higher).  Files  must  be  created  at  100%  of  actual 
size  or  larger  (smaller  risks  loosing  clarity).  Digital  electronic  images 
should  be  saved  to  a  minimum  of  300  dpi  as  TIF,  GIG,  JPEG  or  EPS 
files,  preferably  in  Adobe  Photoshop. 

If  you  don't  have  access  to  a  scanner  or  high-resolution  digital 
camera,  you  can  take  your  items  to  graphic  service  bureaus,  such 
as  Kinko's,  and  have  them  scanned  in  the  specification  mentioned 
above.  You  can  then  send  the  file  by  e-mail,  on  a  CD  or  on  a  zip 
disk.  If  sending  by  zip  disk,  please  supply  return  address. 


ILLUSTRATIONS-  The  editor  wishes  to  thanks  the 
following  for  providing  illustrations  for  this  issue:  Al  Anderson, 
Benny  Brandvold,  Germaine  Broussard,  Robert  Clifford,  Ken  Florey, 
Robert  Fratkin,  Ted  Hake,  Drew  Hecht,  Heritage  Auctions, 
Scott  Jasnoch  and  John  Vargo. 
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LETTERS  TO  THE  EDITOR 


Many  kudos  for  your  fine  article  in  the  Spring 
2014  Keynoter  You  wrote  that  the  TR  pin 
shown  on  page  8  [see  photo]  was  from 
1 904.  As  a  California  collector  I  am  familiar 
with  the  many  moves  of  the  Blunt  Company 
(which  made  the  pin).  In  1 904  they  were  at 
537  Clay  Street.  They  were  at  880  Mission 
Street  from  1912  to  1918.  The  backpaper 
on  this  pin  lists  the  address  as  880  Mission, 
making  this  a  1912  campaign  item.  Keep  up 
the  good  work.  [EDITOR'S  NOTE:  See  the 
related  story  about  backpapers  in  this  issue.] 


THEODORE  ROOSEVELT  &  WILLIAM  HOWARD  TAFT: 
AN  AMERICAN  FRIENDSHIP 


Steve  Ominsky 
(APIC  #5698) 


WANT 


□  DEAL 


APIC  OFFICERS  &  BOARD 


National  Officers  -  President:  Chris  Hearn,  Secretary:  Harvey  Goldberg, 
Treasurer:  Edward  Stahl,  Vice  Presidents:  Region  1 ;  Bruce  DeMay,  Re- 
gion 2:  Frank  Acker,  Region  3:  Germaine  Broussard,  Region  4:  Michael 
McQuillen,  Region  5:  Pat  Lennington,  Region  6:  Gary  Jung,  Region  7: 
David  Quintin,  Board  of  Directors:  Dennis  Belt,  Michael  Dunham,  Rob- 
ert McCarthy,  Al  Brindisi,  Peter  Economou,  Sean  Solomon,  Greg  Bannon, 
Jack  Dixey,  Roger  Van  Sickle,  Morry  Greener,  Wendell  Peterson,  Carl  To- 
epel,  Tom  Berg,  John  Olsen,  Adam  Gottlieb,  Ron  Puechner,  David  Wilson, 
Bill  Kirsner,  Winston  Blair,  Maurice  Feller,  Will  Giles,  National  Chapter 
Coordinator:  Melyssa  Fratkin;  Historian:  Al  Salter;  Editor.  APIC  Key- 
noter: Michael  Kelly,  Past  Presidents:  Brian  Krapf,  Neal  Machander, 
Norman  Loewenstern,  Robert  Fratkin,  Larry  Krug,  Robert  Sterling.  Mem- 
bership Information:  applications  may  be  obtained  by  writing  to  the 
Director  of  Member  Services  at:  APIC,  Mark  D.  Evans  PO  BOX  55  Avon, 
NY  14414  •  Email:  MemberServices@apic.us  •  Phone  585-226-8620 

Apic  Newsletter  and  Calendar  of  Events:  Harvey  Goldberg,  Editor,  PO 
Box  922,  Clark  NJ  07066.  email:  heg1@verizon.net  


American  Political  Items  Conservators  is  the  educational  division  of  the 
American  Political  Items  Collectors  Inc.,  a  501  (c)3  tax  exempt  organization. 
APIC  seeks  to  encourage  and  support  the  study  and  preservation  of  origi- 
nal materials  issuing  from  and  relating  to  political  campaigns  of  the  United 
States  of  America  and  to  bring  its  members  fuller  appreciation  and  deeper 
understanding  of  the  candidates  and  issues  that  form  our  political  heritage. 
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1904  Presidential  &  Vice 
Presidential  Candidates 


Republican  Party 
Theodore  Roosevelt  (NY)  &  Charles  W.  Fairbanks  (IN) 
7,630,457  votes  (56.42%)  -  336  Electoral  Votes 


Democratic  Party 
Alton  6.  Parker  (NY)  &  Henry  G.  Davis  (WW) 
5.083,880  votes  (37.59%)  -  140  Electoral  Votes 


Socialist  Party 
Eugene  V.  Debs  (IN)  &  Benjamin  Hanford  (NY) 
402.810  votes  (2.98%)  -  0  Electoral  Votes 


Prohibition  Party 
Silas  C.  Swallow  (PA)  &  George  W.  Carroll  (TX) 
259,102  votes  (1.92%)  -  0  Electoral  Votes 


Populist  Party 
Thomas  E.  V/atson  (GA)  &  Thomas  Tibbies  (NB) 
1 14.070  votes  (0.84%)  -  0  Electoral  Votes 


Socialist  Labor  Party 
Charles  Hunter  Corregan  (NY)  & 
William  Wesley  Cox  (IL) 
33,454  votes  (0.25%)  -  0  Electoral  Votes 
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Alton  B.  Parker:  The  Forgotten  Man 
of  the  Golden  Age 


For  button  collectors,  the  Golden  Age  of  buttons  must  surely  be  those  early  20th  century  elections  -  most  particularly  1 904, 
1 908  and  1 9 1 2  -  in  which  the  technical  quality  of  printing  and  reproduction  combined  with  an  artistic  movement  ("Art  Nouveau") 
to  create  an  almost  limitless  array  of  beautiful  political  artwork  in  the  medium  of  small  celluloid  buttons. 

Add  to  the  mix  some  wonderfully  colorful  political  personalities  -  Theodore  Roosevelt,  William  Jennings  Bryan,  William  How- 
ard Taft  and  Woodrow  Wilson  -  and  it  is  hard  to  find  another  period  that  produced  as  many  desirable  items. 

The  forgotten  man  of  this  period  is  the  1 904  Democratic  Presidential  Nominee;  Alton  B.  Parker  of  New  York.  In  his  history  of 
presidential  hopefuls.  They  Also  Ran,  Irving  Stone  described  Parker  as  "the  forgotten  man  among  the  forgotten  men  who  Also  Ran." 

"Of  all  the  unsuccessful  candidates  for  the  presidency  of  the  United  States  no  longer  living,"  Stone  pointed  out,  "he  alone  has 
had  no  biography  written  about  him." 

Parker  is  remembered  as  the  man  who  lost  to  TR,  but  for  little  else.  That  is  not  wholly  accidental  for  Parker's  political  strength 
was  that  very  quality  of  not  taking  positions  and  leaving  his  views  as  ambiguous  as  possible.  TR  biographer  Edmund  Morris  de- 
scribes Parker  as  "gray  enough  to  defeat  the  new  science  of  autochrome  photography.  Drably  decent,  colorlessly  correct  at  fifty- 
two,  Parker  dressed  by  habit  in  a  gray  cutaway  coat  and  gray  trousers.  He  lived  in  a  gray  house  overlooking  the  gray  waters  of  the 
Hudson,  and  was  author  of  many  gray  legal  opinions,  so  carefully  worded  that  neither  plaintiffs  nor  defendants  knew  what  he  really 
felt  on  any  given  issue.  Even  the  heart  of  Alton  B.  Parker  was  a  gray  area." 

After  two  tumultuous  and  failing  presidential  campaigns  with  the  radical,  vocal  and  colorful  Bryan,  Democrats  were  looking 
for  someone  to  present  a  more  respectable  face  of  their  party  in  1 904.  Parker  supported  the  Gold  Standard  against  Bryan's  Free 
Silver  but  yet,  as  a  loyal  party  man,  had  backed  Bryan  as  his  party's  nominee.  As  a  serving  judge  for  decades,  Parker  had  been  able 
to  avoid  committing  himself  on  most  political  issues,  leaving  him  "available"  in  the  term  of  the  era.  A  candidate  who  was  "available" 
was  one  who  had  managed  to  avoiding  making  too  many  enemies  or  taking  too  many  controversial  positions  to  make  himself  unac- 
ceptable to  important  factions  in  his  party  or  the  nation.  Alton  B.  Parker  may  have  been  one  of  the  most  "available"  politicians  of 
his  era.  New  York  Republican  Elihu  Root  said  that  Parker  "has  never  opened  his  mouth  on  any  national  question". 
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Having  both  been  deeply  involved  in  New  York  State  politics,  Theodore  Roosevelt  and  Parker 
knew  each  other  well  and  Roosevelt  genuinely  liked  the  man  who  would  be  his  opponent  for  the 
Presidency.  TR  respected  Parker  as  a  capable,  honest  public  servant  and  even  acknowledged  the 
strength  of  Parker's  lack  of  clear  positions.  "The  neutral-tinted  individual,"  TR  wrote  a  friend,  "is 
very  apt  to  win  against  the  man  of  pronounced  views  and  active  life." 

Alton  Brooks  Parker  was  born  May  1 4,  1 852  in  Cortland,  New  York.  His  family's  roots  went 
back  before  the  Revolutionary  War  and  a  great-grandfather  had  fought  along  side  General  Washing- 
ton. His  father  was  a  not-overly  successful  farmer  known  throughout  the  county  as  a  lover  of  books 
and  learning.  As  the  only  redhead  in  his  county  school,  young  Alton  had  to  prove  himself  a  good 
fighter  to  overcome  teasing  and,  when  still  a  small  boy,  accompanied  his  father  to  a  local  courthouse 
to  watch  the  proceedings,  deciding  on  the  spot  that  he  wanted  to  be  a  lawyer. 

Alton  Parker  grew  up  to  be  a  strong,  healthy  and  pleasant  man.  He  attained  the  law  education 
he  desired,  married  a  judge's  daughter  and  set  up  his  law  practice  in  Ulster  County,  New  York. 
When  his  father-in-law  was  defeated  for  re-election,  the  24-year-old  Parker  insisted  that  he  run 
again,  promising  to  manage  his  campaign.  Young  Parker  threw  himself  into  his  father-in-law's  race 
and  personally  met  large  numbers  of  local  voters.  Parker's  father-in-law  was  returned  to  the  bench 
by  the  voters  and  Alton  B.  Parker  found  himself  a  popular  local  figure. 

In  1 877,  the  local  post  of  Surrogate  fell  open  in  Ulster  County.  The  Democrats  nominated  Parker,  who  won  easily.  He  was 
so  successful  in  office  that  Republicans  didn't  put  up  an  opponent  when  he  faced  re-election.  Parker  quickly  became  the  Demo- 
cratic party  leader  in  Ulster  County  (although  he  left  the  various  party  posts  to  others)  and  was  soon  delivering  his  formerly- 
Republican  county  to  the  Democrats.  His  work  drew  the  attention  of  Democratic  Governor  Samuel  Tilden. 

Parker  went  to  the  1 880  Democratic  National  Convention  to  help  nominate  Winfield  Hancock  and  in  1 884  returned  to  the 
national  convention  to  help  New  York  Governor  Grover  Cleveland  win  the  presidential  nomination  and  White  House.  He  de- 
clined the  offer  of  a  Washington  appointment  from  President  Cleveland  but  was  back  in  the  game  the  next  year  as  the  campaign 
manager  for  David  Hill's  winning  race  for  Governor  of  New  York. 

Governor  Hill  returned  the  favor  by  appointing  his  33-year-old  campaign  manager  to  a  seat  on  the  New  York  Supreme 
Court.  Despite  the  obvious  political  nature  of  the  appointment,  Parker  was  so  widely  respected  that  there  was  little  criticism  of 
Hill's  appointing  such  a  young  man  to  such  a  high  post.  Judge  Parker  proved  an  effective  jurist  and  when  he  ran  to  keep  his  seat  in 
1886,  Republicans  again  chose  not  to  put  up  a  candidate  against  him. 

In  1 888  Parker  moved  up  to  the  New  York  Court  of  Appeals  (despite  its  name,  the  Supreme  Court  is  not  the  highest  state 
court  in  New  York)  and  in  1 897  was  elected  Chief  Justice  of  the  Court  of  Appeals  by  a  landslide.  Democratic  leaders  were  so 
impressed  that  they  offered  Judge  Parker  their  nomination  for  governor  Parker  declined.  Soon  after  he  was 
offered  the  party's  nomination  for  U.S.  Senator  but  he  again  declined,  preferring  the  calm  work  of  the  bench 
to  the  rough  and  tumble  of  electoral  politics  in  the  Empire  State. 

If  Parker  had  accepted  the  gubernatorial  nomination,  it  is  possible  he  would  have  faced  Theodore 
Roosevelt  in  the  1898  gubernatorial  election,  six  years  before  they  met  in  the  1904  presidential  race. 

As  1 904  approached  with  a  popular  Republican  incumbent.  Democrats  struggled  to  find  a  candidate  to 
challenge  TR.  After  losing  twice,  they  knew  they  wanted  a  change  from  Bryan  but  party  battles  had  left  them  with  few  "avail- 
able" candidates.  Conservative  Gold  Democrats  hoped  to  draft  former  President  Cleveland  but  he  was  not  interested  in  a  fourth 
presidential  campaign.  Populist  Silver  Democrats  would  have  loved  to  nominate  Bryan  again  but  understood  that  after  two  losses 
they'd  have  to  try  something  else. 

Having  been  safely  on  the  bench  during  the  party  warfare  of  the  preceding  decade,  a  strong  record  of  appealing  to  indepen- 
dents and  Republican  voters,  and  a  landslide  victory  in  New  York  under  his  belt,  Parker  seemed  to  be  the  answer  to  his  party's 
dilemma.  But  Parker,  the  gray  man,  was  not  about  to  make  it  easy  for  his  party. 

"I  am  a  judge  of  the  Court  of  Appeals,"  he  announced,  "I  shall  neither  embarrass  the  court  by  my  opinions  nor  use  the 
dignity  of  the  court  to  give  weight  to  them.  I  shall  do  nothing  and  say  nothing  to  advance  my  candidacy.  If  I  should  receive  the 
nomination,  I  shall  then  resign  from  the  Bench  and  state  my  views  as  a  private  citizen."  Parker  was  going  to  stay  silent. 
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The  public  was  not  happy.  Even  his  allies  criticized  his  position,  but 
Parker  stood  firm. 

Nonetheless,  Parker  remained  the  one  "available"  option  for  the 
Gold  Democrats.  Meanwhile  the  party's  left  wing  found  its  champion 
in  Congressman  William  Randolph  Hearst,  but  despite  his  wealth  and 
newspaper  empire,  Hearst  was  not  going  to  succeed,  so  William  Jen- 
nings Bryan  tried  a  sly  strategy  to  outmaneuver  Parker 

Bryan  fought  a  tremendous  fight  at  the  convention  to  defeat  a 
platform  plank  pledging  the  Democrats  to  supporting  the  gold  stan- 
dard. Having  run  against  gold  twice,  Bryan  was  determined  that  his 
party  would  still  support  silver  or  at  least  remain  silent.  In  the  end,  the 
exhausted  convention  agreed  to  leave  the  gold/silver  plank  out  of  the 
platform  and  nominated  Parker  Bryan  triumphantly  believed  that  the 
public  would  still  see  his  party  as  the  silver  party  and  leave  the  gold 
standard  to  the  Republicans. 

Parker,  however,  was  not  without  strategies  of  his  own. 

While  he  had  remained  silent  before  the  convention,  as  soon 
as  his  nomination  was  achieved  Parker  sent  a  public  telegram  to  the 
convention:  "I  regard  the  gold  standard  as  firmly  and  irrevocably  estab- 
lished and  shall  act  accordingly  if  the  action  of  the  conven- 
tion today  shall  be  ratified  by  the  people.  As  the  platform 
is  silent  on  the  subject,  my  view  should  be  made  known 
to  the  convention,  and  if  it  is  proved  to  be  unsatisfactory 
to  the  majority,  I  request  you  to  decline  the  nomination 
for  me  at  once,  so  that  another  may  be  nominated  before 
adjournment." 

In  Washington,  President  Roosevelt  saw  Parker's 
telegram  as  a  brilliant  stroke.  "It  was  a  bold  and  skillful 
move,"  he  wrote  Henry  Cabot  Lodge.  Parker,  he  felt,  had 
"become  a  very  formidable  candidate  and  opponent." 

The  Democratic  convention  wearily  accepted  Park- 
er's position,  and  nominated  the  very  wealthy  80-year-oid 
businessman  Henry  G.  Davis  as  his  running  mate  in  hopes 
that  Davis  would  bankroll  the  campaign,  then  went  home. 

It  would  have  been  hard  for  any  Democrat  to  chal- 
lenge Theodore  Roosevelt  in  1 904.  His  vigorous  adminis- 
tration and  lively  persona  had  caught  the  public  imagina- 
tion. The  economy  was  booming,  something  which  always 
helps  the  incumbent,  and  TR's  politics  were  definitely  far 
more  progressive  than  expected  from  a  Republican.  In 
fact,  some  Wall  Street  tycoons  were  supporting  Parker  as  the  better 
option  for  advocates  of  laissez-faire  economics. 
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It  was  a  strange  campaign.  Many  conservative  Republicans  supported  Parker  while  progressive  Democrats  found  much  to 
admire  in  Roosevelt.  Democrats  had  expected  Parker  to  run  a  vigorous  race  but  he  chose  instead  to  run  a  front  porch  campaign 
along  the  lines  of  President  McKinley.  Unfortunately  for  the  Democrats,  while  McKinley's  home  in  Canton  had  been  centrally 
located  on  the  rail  lines,  allowing  the  GOP  to  organize  a  steady  flow  of  delegations  to  his  doorstep,  Parker  lived  on  a  farm  outside 
a  small  town  that  was  harder  to  reach.  Few  visitors  made  the  journey  and  little  inspiration  or  news  was  created. 

His  nomination  acceptance  speech,  normally  a  major  moment,  proved  to  be  uninteresting  and  the  Democratic  campaign 
went  downhill  from  there.  Unfortunately  for  the  party,  the  Democrats  couldn't  look  to  their  vice-presidential  nominee  to  carry 
the  battle.  Unlike  the  vigorous  campaign  TR  had  made  in  1900  as  McKinley's  running  mate,  the  elderly  Henry  G.  Davis  was  in  no 
condition  to  take  to  the  hustings  and  kept  his  fortune  in  his  own  pocket  as  well. 

In  the  last  weeks  of  the  battle,  Parker  finally  emerged  to  make  a  handful  of  speeches  but  to  little  impact.  Parker  had  to  focus 
his  attacks  on  TR's  campaign  manager  George  Cortelyou,  rather  than  the  President  himself,  but  TR  personally  answered  with  a 
fierce  response  that  seemed  to  sweep  Parker  away.  It  is  a  mystery  why  Parker,  who  was  such  an  effective  campaign  manager  for 
others,  seemed  unable  to  run  a  strong  campaign  for  himself  when  nominated  for  President. 

Election  Day  proved  an  historic  landslide  for  Roosevelt.  The  Re- 
publicans added  400,000  more  votes  to  their  1 900  landslide  while  the 
Democrats  lost  1 .5  million.  The  total  was  7,630,557  (56.42%)  for  TR 
and  5,083,880  (37.59%)  for  Parker  with  Socialist  Eugene  V.  Debs  taking 
402,8 1 0  (2.98%),  Prohibitionist  Silas  Swallow  259, 103  (1 .92%)  and  Popu- 
list Tom  Watson  I  14,062  (0.84%).  In  the  Electoral  College,  Roosevelt 
won  every  state  outside  the  "Solid  South"  including  normally  Democratic 
Missouri  for  a  margin  of  336  to  140,  giving  him  more  Electoral  College 
votes  than  any  of  his  predecessors. 

Poor  Parker  had  lost  everything.  He  had  resigned  his  beloved  and 
comfortable  judicial  post  and  had  no  political  career  left.  Forced  to  return 
to  private  practice  after  decades  on  the  bench,  his  dream  of  a  seat  on  the 
Supreme  Court  would  never  be  realized. 

Parker  became  President  of  the  American  Bar  Association  in  1 906 
and  ran  John  Dix's  successful  campaign  for  Governor  of  New  York  in 
1910.  He  delivered  the  keynote  address  at  the  1912  Democratic  National 

Convention  and  in  1913  was  counsel  for  the  managers  of  the  trial  leading  to  the  impeachment  of  Dix's  successor  as  governor, 
William  Sulzer. 

On  May  1 0,  1 926,  Alton  B.  Parker  died  from  a  heart  attack  while  riding  in  his  car  through  New  York  City's  Central  Park. 

Parker  was  a  worthy  man  and  would  likely  have  performed  well  as  President.  To  say  he  suffered  by  comparison  with  TR  is 
to  understate  the  case.  TR  went  on  to  be  one  of  the  nation's  greatest  and  most  popular  presidents.  Alton  B.  Parker  went  on  to 
become  the  Forgotten  Man  of  the  Golden  Age. 
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Henry  G.  Davis  of  West  Virginia 


By  Michael  Kelly 


Henry  Gassaway  Davis  was  a  self-made  millionaire  back  when  a  million  dollars  was  serious  money. 
^1^^^  Born  in  Maryland  on  November  1 6,  1 823,  his  ancestors  went  back  to  the  early  days  of  the  Mary- 

t^^^^^    land  colony.  His  first  twenty  years  were  spent  working  on  a  farm  but  when  he  came  of  age  he  went  to 
Tia^^^H   work  for  the  Baltimore  and  Ohio  Railroad  as  a  brakeman  and  conductor  He  was  later  put  in  charge  of  a 
K  ^^^V    railroad  terminal  in  West  Virginia,  where  he  soon  branched  out  into  coal  mining  and  banking. 
^o|H|^  Growing  wealthy,  he  turned  his  attention  to  politics  and  began  a  swift  rise  in  his  adopted  home.  In 

ij^JjNRY^DAvj^^       1 865,  he  was  elected  to  the  West  Virginia  House  of  Delegates  and  four  years  later  advanced  to  the  State 
Senate.  Two  years  later,  he  was  elected  to  the  U.S.  Senate  from  West  Virginia,  serving  two  terms.  He 
stepped  down  from  the  Senate  in  1 883  and  devoted  himself  to  his  highly  profitable  business  interests. 

Over  two  decades  later,  Davis  found  himself  a  focus  of  the  hope  of  delegates  to  the  1 904  Democratic  National  Convention. 
Having  nominated  Alton  B.  Parker  for  President,  the  delegates  hoped  that  the  wealthy  West  Virginian  would  dip  into  his  deep 
pockets  to  finance  the  presidential  campaign.  As  an  incentive,  they  nominated  him  for  Vice  President.  At  age  80,  Davis  was  (and 
remains)  the  oldest  person  to  be  nominated  for  President  or  Vice  President  on  a  major  party  ticket. 

Despite  his  nomination,  Henry  G.  Davis  was  no  fool  when  it  came  to  money  and  declined  to  spend  his  hard-earned  fortune 
on  the  improbable  promise  of  the  Vice  Presidency.  His  age  prevented  him  from  making  much  of  a  campaign  and  the  Parker-Davis 
ticket  went  down  to  defeat  in  a  landslide. 

The  same  year  that  Davis  was  Parker's  running  mate,  his  brother,  Thomas  Beall  Davis,  was  elected  as  a  U.S.  Congressman 
from  West  Virginia  but  he  voluntarily  stepped  down  after  serving  a  single  term.  Politics  appeared  to  be  a  family  interest  as  Henry 
Davis's  son-in-law,  Stephen  Benton  Elkins,  served  as  Secretary  of  War  in  the  Benjamin  Harrison  administration  from  late  1891 
to  early  1893.  Elkins  went  on  to  be  elected  as  a  Republican  to  the  U.S.  Senate  from  West  Virginia  in  1895.  Elkins  was  re-elected 
twice,  serving  as  Senator  until  his  death  in  Washington,  DC  in  1911. 

Despite  sharing  a  last  name,  the  Democratic  Party  and  careers  in  West  Virginia  politics,  Henry  G.  Davis  was  not  related  to 
the  1924  presidential  nominee  John  W.  Davis. 

During  the  last  years  of  Henry  Davis'  life,  he  donated  land  to  build  the  Davis  and  Elkins  College  (named  for  himself  and  his 
son-in-law)  in  Elkins,  West  Virginia.  On  March  II,  1916,  Henry  G.  Davis  died  in  Washington,  DC  at  the  age  of  92,  having  outlived 
his  son-in-law,  and  was  buried  in  Elkins,  West  Virginia. 
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What  is  TR  Doing  on  a  Parker  Button? 


By  Michael  Kelly 


Collectors  often  take  pleasure  in  finding  sets  of  political  buttons  on  which  the  same  design  ap- 
pears with  pictures  of  different  —  often  competing  -  candidates  on  them.  Some  designs  are  even 
repeated  in  different  campaign  years  after  year. 

Then  there  are  matching  buttons  that  appear  in  different  versions  with  the  same  theme,  such 
as  the  "Eclipse"  buttons  showing  either  McKinley  eclipsing  Bryan  or  Bryan  eclipsing  McKinley 
depending  on  the  loyalties  of  the  wearer.  Fine  examples  of  the  latter  from  1 904  are  the  different 
TR  and  Parker  "Scales"  buttons,  one  showing  Parker  outweighing  TR  and  the  other  reversed. 

Then  there  are  those  buttons  that  picture  both  candidates  together  such  as  the  pictured 
button  put  out  by  the  Philadelphia  Evening  Telegraph  boosting  a  campaign  game  to  be  found  in  its 
pages. 

But  one  button  from  1 904  goes  beyond  those  buttons  to  break  new  ground.  There  is  a 
handsome  Parker  button  bearing  the  usual  photo  of  the  Democratic  nominee.  On  either  side  of 
his  picture  are  patriotic  images  of  the  Spanish-American  War.  On  the  right  are  battleships  (per 
Admiral  Dewey  or  Admiral  Sampson)  and  on  the  left  are  Rough  Riders  charging  up  San  Juan  Hill. 

It  is  likely  that  these  patriotic  war  scenes  were  simply  a  standard  background  decoration  in 
the  aftermath  of  America's  successful  victory  over  Spain  (rather 
like  Lady  Liberty  or  the  American  flag)  and  probably  appeared  in 
other  versions  with  numerous  other  images  in  the  foreground, 
political  or  otherwise. 

The  button  manufacturer,  perhaps  in  a  hurry  to  quickly  get 
buttons  out  to  sell  to  loyal  Democrats,  forgot  to  note  that  the 
Rough  Riders  being  celebrated  on  the  button  were  commanded 
by  Parker's  opponent,  Theodore  Roosevelt. 
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Uncle  Sam's  White  Elephant 
Its'  Game  -  'Its'  Finish 


By  Steve  Baxley 


Where  did  the  term  "white  elephant"  originate?  As 
the  story  goes,  it  had  something  to  do  with  the  great 
showman,  RT.  Barnum.  Barnum,  always  looking  for  a  new 
source  of  entertainment  to  bring  in  the  crowds,  was  ear- 
nestly seeking  a  new  attraction  when  his  prize  attraction. 
Jumbo  the  Elephant,  was  killed  by  a  train. 

Barnum  needed  a  replacement  and  not  just  any 
replacement  would  do.  Barnum  decided  that  an  albino 
elephant  would  do  the  trick  and  bring  the  masses  back 
with  their  money.  Barnum  found  a  "white '  elephant,  but 
the  problem  was  that  most  people  who  had  paid  good 
money  to  see  the  animal  thought  its  color  was  closer  to 
yellow  than  to  white.  Thus,  the  term  "white  elephant" 
represents  something  with  a  value  exaggerated  beyond 
its  true  worth. 

In  1904,  the  Democratic  campaign  for  Alton  B. 
Parker  used  this  symbol  to  graphically  portray  the  "Grand 
Old  Pirate's"  protectionist  policies  as  shackled  to  the 
good  of  the  trusts  and  not  the  country.  The  backpaper  of 
this  bunon  reminds  the  wearer  that  the  "White"  Elephant 
GOP  Recapitulation  was  a  healthy  $41  million  deficit. 
The  GOP  claimed  their  policies  were  prosperous  for 
the  country,  but  from  the  Democratic  perspective  the 
Republican  Party  had  suckered  the  voter:  protectionism  had  helped 
the  trusts  and  put  the  people  in  debt.  But  that  game  was  over.  Parker 

and  Davis  would  expose  the  "white  elephant"  score  a  safety,  preventing  the  Republicans  from  even  gening  onto  the  field  of  play, 
much  less  achieving  their  goal,  the  Presidency.  This  is  truly  one  of  the  most  graphic  thematic  campaign  buttons  in  history. 


This  handsome  1 904  button  is  I  'A"  but  is 
shown  larger  so  the  detail  can  be  better  seen. 
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P.T.  Barnum:  Showman  and  Politician 


By  Paul  Rozycki 


Critics  of  American  politics  and  politicians  often  compare  our  elections  to  a  'three 
ring  circus'  or  a  'carnival'  by  way  of  suggesting  that  politics  is  nothing  more  than  an 
entertaining  and  distracting  side  show. 

Yet  there  has  long  been  a  connection  between  politics  and  show  business.  The  list 
of  successful  politicians  who  also  made  a  career  in  show  business  is  substantial:  Ronald 
Reagan,  George  Murphy,  Sonny  Bono,  Jerry  Springer,  Arnold  Schwarzenegger,  Al  Fran- 
ken  and  many  others. 

Little  known  is  the  role  one  of  the  earliest  American  showmen  played  in  politics. 
Phineas  Taylor  Barnum  was  both  the  master  showman  of  his  day  and  an  active  political 
candidate.  Barnum,  founder  of  what  would  become  the  Ringling  Brothers  &  Barnum 
Bailey  Circus,  promoter  of  singer  Jenny  Lind,  the  "Feejee  Mermaid,"  the  Siamese  Twins 
"Chang  and  Eng"  and  "General  Tom  Thumb"  among  many  other  attractions,  may  have 
been  the  first  American  show  business  millionaire.  As  a  successful  entrepreneur,  pub- 
lisher and  entertainer,  it  is  perhaps  not  surprising  that  he  was  pulled  into  the  political 
arena. 

Though  he  promoted  minstrel  shows  in  the  1840s  and  50s,  his  changing  views  on 
slavery  led  him  to  leave  the  Democratic  Party  and  join  the  newly  formed  Republican 
Party,  where  he  emerged  as  a  vocal  anti-slavery  proponent.  When  the  Democrats  tried 
to  nominate  him  for  governor  of  Connecticut,  he  refused  their  offer,  rejecting  their 
views  on  slavery.  He  was  an  ardent  advocate  for  emancipation  and  civil  rights  in  the 
years  before  and  during  the  Civil  War.  Some  historians  believe  the  fire  that  destroyed 
Barnum's  American  Museum  in  N.Y.  in  1865  was  started  by  southern  sympathizers. 

In  1 865,  he  was  elected  to  the  Connecticut  legislature  on  the  Re- 
publican ticket  and  served  two  terms.  In  1867,  he  ran  for  the  U.S.  House 
and  lost  to  his  third  cousin,  industrialist  William  Henry  Barnum,  who  was 
the  longest  serving  chair  of  the  Democratic  National  Committee.  WH. 
Barnum  later  was  elected  U.S.  Senator  from  Connecticut.  In  1875,  PT. 
Barnum  was  elected  mayor  of  Bridgeport,  Connecticut  and  was  a  reformer 
who  improved  the  water  service,  encouraged  the  use  of  gaslights  on  the 
streets  and  actively  enforced  prostitution  and  liquor  laws. 

Like  Yogi  Berra,  Barnum  is  often  quoted  for  things  he  never  said. 
Though  widely  attributed  to  him,  he  did  not  say,  "There's  a  sucker  born 
every  minute." 

A  lessee  known,  but  accurate  quote,  reveals  more  about  Barnum  and 
his  views  toward  slavery  and  human  rights.  In  the  1860s,  debate  over  the 
ratification  of  the  I  3th  Amendment,  which  ended  slavery,  he  said,  "A  hu- 
man soul  is  not  to  be  trifled  with.  It  may  inhabit  the  body  of  a  Chinaman,  a 
Turk,  an  Arab  or  a  Hotentot — it  is  still  an  immortal  spirit." 
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Confessions  of  a  "Backpaper" 
Junkie:  a  Study  of  Western  Button 
Manufacturers 


By  Benny  Brandvold,  M.D. 


When  I  began  collecting  political  items  in  the  late  Sixties  we  lived  in  Montana,  which  was  insulated  from  the  organized  politi- 
cal collecting  world.  Without  a  senior  mentor,  my  only  source  of  information  on  collecting  was  initially  Dick  Bristow's  Illustrated 
Political  Button  Book  and  later  Tom  French's  periodical.  The  Political  Collector.  I  recall  one  reference  proclaiming  in  essence  that  it 
was  only  the  content  on  the  front  of  the  pinback  that  mattered,  not  the  paper  in  the  back.  At  the  time  this  didn't  sit  well  with  me 
and,  due  to  my  contrary  disposition,  has  since  sparked  a  separate  outlet  and  passion  in  my  collecting — acquiring  buttons  manufac- 
tured by  obscure  manufacturers,  with  a  special  interest  in  those  located  "out  west." 

Initially,  I  used  backpapers  as  a  bellwether,  for  a  button's  authenticity,  a  security  blanket  against  the  dreaded  reproduction. 
Unfortunately,  this  isn't  such  a  shield  anymore,  with  the  repins  sporting  later  backpapers  by  Torch  and  Franz  and  St.  Louis  Button 
Company  turning  up  more  frequently  on  the  market  of  late.  Understanding  the  subtle  differences  in  backpapers  over  time  is  quite 
useful  in  sorting  out  items  of  questionable  authenticity.  Ted  Hake  gives  an  excellent  presentation  of  manufacturers  and  different 
backpapers  used  through  the  years  by  some  of  the  major  companies  in  the  suffix  of  his  book.  Collectible  Pin-Back  Buttons  1896- 
1986.  I  strongly  recommend  everyone  obtain  a  copy  as  it  is  an  invaluable  reference.  I  hope  this  article  will  provide  an  adjunct 
to  his  work  and  look  more  closely  at  button  makers  operating  in  the  first  half  of  the  twentieth  century  or  earlier  in  the  western 
United  States. 

Growing  up  in  Montana,  most  of  the  celluloids  I  encountered  were  either  "Pin-lock"  filled  back  buttons  or  carried  a  White- 
head and  Hoag  backpaper.  Whitehead  &  Hoag  must  have  had  a  huge  market  share  in  the  state;  in  fact,  they  had  an  office  in  Butte 
through  much  of  the  1 920's.  As  my  collecting  interests  grew,  I  found  myself  drawn  to  the  pins  that  rarely  blessed  the  pages  of 
mail  order  auctions  rather  than  the  beautiful  classics  which  seemed  to  appear  more  frequently.  It  seemed  these  pins  were  more 
often  produced  by  less  known  manufacturers;  therefore  fueling  my  interest  in  collecting  items  from  these  "regional"  shops. 
Don't  get  me  wrong,  I  still  like  the  classics,  but  I  get  a  special  joy  from  obtaining  the  often  less  graphic  but  less  plentiful  pins  made 
by  obscure  companies.  In  this  article  I  will  present  the  manufacturers  I  could  document  from  the  states  of  California,  Oregon, 
Washington,  Utah,  Colorado  and  Montana.  I  could  not  find  any  manufacturers  in  Wyoming,  Arizona,  Idaho  or  New  Mexico  in 
operation  and  producing  campaign  buttons  prior  to  1 950. 

California 

We  will  start  with  California,  the  largest  western  state  and  home  to  a  number  of  button  manufacturers  responsible  for  many 
great  pinbacks.  The  most  prolific  and  well  known  California  button  maker  was  the  Walter  N.  Brunt  Company  of  San  Francisco. 
The  earliest  reference  I  could  find  of  the  company's  operation  is  a  patent  application  to  produce  "badges"  in  1894.  The  company 
relocated  on  many  occasions  and  the  date  of  a  pin's  production  can  be  inferred  by  the  address  cited  on  the  pin's  backpaper.  The 
first  address  on  celluloids  is  535  Clay  St.  which  changed  to  535-537  Clay  St.  in  1 90 1  and  then  again  in  1 904,  when  they  moved 
to  1 02- 1 04  2nd  St.  The  great  earthquake  and  fire  destroyed  that  building  in  1 906  and  they  reopened  at  a  "temporary"  location 
at  39 1  Jesse  St.  in  1 907  and  relocated  to  860  Mission  St  in  1 909.  They  remained  there  until  1910  when  their  address  changed  to 
878-880  Mission  St,  though  I  have  only  seen  backpapers  with  the  880  address.  The  style  of  the  backpaper  changed  from  simple 
printing  (see  photo  of  860  backpaper)  to  the  modern  design  (see  880  and  7th  St  photos)  in  approximately  1916.  From  1 9 1 9  to 
1 92 1  they  used  a  766  Mission  address.  I  I  I  7th  St.  was  then  their  business  address  through  the  remainder  of  their  production. 
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The  latest  pinbacks  I  am  aware  of  at  this  address  are  from  the 
1940  election.  Sadly,  this  research  proved  that  one  of  my  early 
acquisitions,  a  "unique"  photo  pin  of  McKinley,  must  have  been  a 
commemorative  item  because  it  carries  an  860  Mission  backpaper 
which  would  indicate  a  production  date  after  1 909.  The  gold  TR 
rebus  pin  carries  an  880  Mission  paper  which  would  suggest  a  1 9 1  I 
or  later  manufacture  despite  a  younger  photo.  An  enigma  in  at- 
tribution is  the  Harding  "West  Coast  Tour"  pin  which  is  frequently 
ascribed  to  Brunt.  The  vast  majority  I  have  seen  (including  a  sizable 
hoard)  are  usually  devoid  of  backpaper  The  ones  I  have  seen  with 
Brunt  papers  carry  the  880  Mission  address  suggesting  they  contin- 
ued to  use  papers  after  relocating  until  the  supply  was  exhausted.  I 
have  also  seen  one  of  these  pins  with  a  Donaldson  backpaper  They 
were  a  San  Francisco  company  which  produced  some  labor  pins 
in  the  early  1 920's  but  I  have  not  seen  any  other  presidentials  with 
their  label.  JC  Irvine  operated  at  75 1  Market  and  made  a  graphic 
I  'A"  celluloid  and  a  strange  brass  relief  pinback  with  a  collet,  both 
for  the  1904  RooseVelt  campaign.  I  suspect  they  subsequently 
became  Irvine  and  Jachens  which  produced  a  number  of  presiden- 
tial pins  for  Wilson  and  at  least  one  for  Debs.  San  Francisco  is  also 
represented  by  the  Pasquale  Company  which  contributed  the  Roo- 
sevelt/Fairbanks California  Bear  jugate.  Star  Engraving  on  Minnesota 
St.  produced  pins  from  the  mid-30's  to  the 
1 960's  but  the  only  presidential  I  am  familiar 
with  is  a  7/8"  Stevenson  marked  on  the  curl. 


WANT 
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WE  DON'T  WANT 

ELEANOR 

EITHER 


Los  Angeles  is  well  represented  by  button  producers.  Hoegee  made  some  graphic  pins  to  include 
"Teddy's  Terrors."  Their  pins  seem  to  be  limited  to  the  early  1 900's  extending  into  the 
teens;  they  made  multiple  variations  of  the  black  on  yellow  "Votes  for  Women"  pins. 
1^  Badge  and  Manufacturing  Company  made  pins  for  Taft's  visit  in  1911  but  also  made 
the  7/8"  Roosevelt/Johnson  California  jugate.  LA  Rubber  Stamp  Co.  began  in  the  1 880's 
//^^        \  making  badges  for  law  enforcement  organizations.  In  the  early  1 920's  they  changed 

their  name  to  LA  Stamp  and  Stat  Co.  They  went  out  of  business  in  1 964  and  their  inven- 
tory was  sold  at  auction.  They  have  a  negative  internet  profile  because  their  inventory  was  refashioned 
into  law  enforcement  badges  and  sold  as  originals.  Law  enforcement  badge  collectors  are  very  suspect  of  items  produced  by  th 
company.  In  addition  to  police  badges,  they  did  produce  celluloid  pinbacks;  I  have  examples  of  pins  for  Wilson  and  Coolidge. 
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Given  the  company  changed  its  name  after  his  death,  I 
suspected  the  Wilson  pin  was  a  prop  for  the  1 944  movie 
about  his  life;  I  subsequently  watched  the  movie  online 
and  confirmed  my  suspicion.  Western  Badge,  not  to  be 
confused  with  the  St.  Paul  maker  with  a  very  similar  name, 
produced  a  number  of  presidential  pins.  The  earliest  I 
could  find  is  the  Davis  classic  pictured  in  the  article  but 
examples  are  available  at  least  through  the  1 940  election. 
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2-1/4"  actual  size 
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Oregon 

I  could  identify  only  two  companies  manu- 
facturing campaign  pins  in  Oregon  in  the  first 
half  of  the  century.  Pacific  Regalia  in  Portland 
produced  items  starting  with  the  1 896  elec- 
tion and  I  have  found  no  items  documented 
after  1 904.  Despite  their  short  longevity,  they 

were  quite  prolific  and  had  some  very  distinctive  designs,  not  the  least  of  which 
is,  in  my  opinion,  the  best  button  made  in  the  west — the  "Uncle  Sam  McKinley/ 
Roosevelt  Bicycle  jugate."  This  company's  backpapers  are  found  on  a  number 
of  pins  known  to  be  produced  by  widely  distributed  makers,  suggesting  they 
distributed  already  manufactured  pins  or  produced  pins  with  acquired  artwork. 
There  are  examples  of  all  the  7/8"  1 896  Whitehead  and  Hoag  jugates  with 
Pacific  Regalia  papers  and  the  ubiquitous  sepia  TR/Fairbanks  pictured  here  which 
usually  comes  with  a  filled  back.  Portland  is  also  home  to  the  Irwin-Hodson 
Company  whose  distinctive  red  on  white  backpapers  first  appeared  chronologi- 
cally on  a  Taft  pin  and  can  be  found  on  items  through  the  1 960  election.  The  company  is  still  in  business 
but  produces  predominantly  business  signage.  Their  most  prized  pin  is  likely  the  6"  Hughes  name  pin — 
all  northwest  collectors  dream  of  finding  one  in  an  antique  mall  or  flea  market  and  still  speak  of  the  one 
found  out  on  the  coast. 


^■x^  Washington 

^^0^ Washington  was  home  to  a  plethora  of  companies  that  produced  pinbacks;  most 
were  obscure  and  had  very  few  if  any  presidential  items  associated  with  them.  The 
exception  is  the  Grays  Harbor  Stamp  Works  in  Aberdeen  which  opened  its  doors  in  1916  but  began  making 

pinbacks  in  1937.  The  last  presidential  item  I  could  unambiguously 
attribute  to  G.H.  Stamp  is  a  1963  anti-Kennedy  Goldwater  pin.  They 
were  also  the  likely  source  of  the  FDR  pair  with  the  "Designed  and 
Distributed  by  Edw  F  Murray  Seattle"  backpaper  as  they  have  an  Ab- 
erdeen union  bug.  Their  most  sought  after  items  are  likely  the  Truman 
"Washington  Club"  and  the  "Washington  for  Dewey",  which  though 
very  non-descript  is  exceedingly  rare  (an  example  was  recently  avail- 
able in  a  USAmericana  Auction).  Seattle  was  home  to  a  number  of 
button  manufacturers,  but  examples  of  their  work  are  limited.  F.M. 
Webb  &  Co  produced  pins  for  Teddy  Roosevelt's  visit  in  1 903  and 
likely  pins  for  the  1 904  election  but  I  know  of  only  2  Roosevelt  varieties  and  one  pin  for 
a  local  candidate  made  by  this  company.  Lowman  and  Hanford  printing  opened  in  1894 
and  was  in  business  until  1955.  I  have  not  seen  a  political  pin  with  this  company's  mark 
but  have  seen  a  colorful  fraternal  organization  pinback  from  the  first  decade  of  the  last  century  with  their  marking  on  the  curl. 
They  may  be  the  source  of  some  of  the  orphans  discussed  below.  Dukinfield  Printing  opened  in  the  early  1 900's  but  the  only  pins 
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marked  with  their  logo  date  to  the  1 930's.  I  am  aware  of  an  FDR,  a 
Landon  (pictured)  and  a  department  store  Santa  pin.  They  didn't  use 
backpapers  and  printed  directly  on  the  metal  back  usually  with  poor 
results.  This  is  why,  when  described  in  auction  catalogs,  their  name  is  often 
misspelled,  sometimes  to  the  point  it  is  unrecognizable.  I  suspect  they  are 
a  more  likely  source  of  some  the  unidentified  pins  of  the  northwest.  The 
only  pins  known  to  be  produced  by  Bill's  Buttons  are  the  crudely  made  FDR  pins  made  in 
the  style  of  wartime  employee  badges  with  multiple  different  colored  rims — the  one  pic- 
tured has  FDR  stamped  across  the  artwork,  but  most  do  not.  Tacoma  was  home  to  Pacific 
Stamp  Works,  which  made  beautiful  sepia  as  well  as  black  and  white  pins  at  the  turn  of  the 
last  century,  but  I  have  not  seen  a  political  campaign  item  bearing  their  backpaper  Spokane 
was  home  to  two  manufacturers:  Spokane  Stamp  Works  and  Inland  Printing.  I  have  not  seen 
any  politicals  from  the  former  but  the  latter  produced  the  Taft  visit  pin  and  a  Wilson,  which 
is  easily  confused  with  a  common  Whitehead  &  Hoag  design,  but  for  a  subtle  font  difference. 
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Colorado 

Colorado  is  represented  by  one  company  with  an  extended  history  and  portfolio  and  three  smaller  companies  with  limited 
political  material.  Colorado  Badge  and  Novelty  produced  memorabilia  from  at  least  1 907  through  1 940.  The  earliest  political 
piece  I  could  find  is  a  metal  broom  for  one  of  the  Carey  campaigns  in  Wyoming 
(unclear  if  it  was  produced  for  Robert  or  Joseph).  Celluloid 
pins  are  known  for  Harding,  Hoover,  Smith,  Willkie  and  \r 
FDR.  Pueblo  is  known  to  have  had  three  button  makers.  I 
am  unaware  of  any  presidential  pins  made  by  either  Pueblo 
Lithographers  or  Franklin  Printing,  but  H.S.  Stovall  made  a 
very  nice  sepia  Bryan  pin  for  the  1 908  election  with  the  slo- 
gan around  his  portrait  "Let  the  People  Rule."  I  have  seen  a 

pair  of  Bryan  and  McKinley  portrait  pins  with  very  unusual  slogans  from  the  1 900  campaign  with  an  H.S.  Stovall 
backpaper  from  Weatherby,  Missouri  suggesting  they  relocated  to  Colorado  early  in  the  twentieth  century. 
One  of  the  finest  presidential  pins  to  come  out  of  the  west  is  the  Bryan  I  '/z"  with  his  picture  above  the  map  of 
the  United  States.  It  was  produced  by  the  Western  Button  Company  of  Denver  and  has  ordering  information 
on  its  backpaper;  I  5  cents  each  with  a  mailing  address  in  Villa  Park  Colorado. 
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Utah  and  Montana 

I  will  include  Montana  and  Utah  together  since  neither  is  well  represented.  Hawes 
Photography  and  Bessette  Stork  Printers  of  Butte  are  the  only  Manufacturers  of 
celluloid  pins  in  Montana.  Hawes  produced  a  couple  of  different  celluloid  pins 
supporting  William  Clark's  candidacy  for  the  U.S.  Senate  in  1 900  and  a  McKinley 
sepia  which  was  likely  a  mourning  item  (I  successfully  bid  on  this  item  on  eBay 
but  sadly  it  never  arrived).  Bessette  Stork  made  a  button  celebrating  Labor  Day  - '  -  - 

in  1911,  featuring  John  McNamara  who  had  recently  been  convicted  of  the  LA  Times  bombing.  The  only 
other  pinbacks  I  know  that  were  manufactured  in  Montana  were  commissioned  by  Marcus  Daly  for  the  1894 
I  lKIVI         election  to  determine  the  state  capital.  They  were  made  by  Leys  Jewelry  in  Butte  in 
support  of  Anaconda.  I  have  six  different  varieties  and  they  exist 
in  both  brass  and  enameled  varieties.  Utah  is  known  for  two  companies.  The  first  of 
which,  US  Spec  and  MFC  in  Salt  Lake,  produced  at  least  one  presidential  pin  a  sepia 
picture  pin  for  Wilson,  likely  from  either  his  1916  election  or  1919  tour  in  support  of 
the  League  of  Nations.  More  widely  known  in  the  hobby  is  the  Salt  Lake  Stamp  Co., 
which  produced  celluloids  in  the  30's  and  40's.  I  know  of  pins  produced  for  Willkie, 
Harvey  of  the  Liberty  Party  and  of  course  the  FDR/Blood  jugate. 
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Orphans 

There  are  a  number  of  pinbacks  that  northwest  collectors  presume 
were  manufactured  in  either  Washington  or  Oregon.  Some  of  these 
carry  Portland  or  Seattle  union  bugs  but  no  manufacturer.  One  of  these, 
the  1912  Washington  Progressive  Convention  pin,  is  very  similar  in  color 
scheme  and  the  unusual  pinback  used  for  the  Taft  Alaska  Yukon  Expo 
pin,  so  I  have  always  assumed  they  were  made  in  the  same  shop.  Many 
are  completely  unmarked  such  as  the  Truman  and  Barkley  pair  and  the 
'God  Bless  America"  FDR  and  Willkie  pins.  Strangely,  Oregon  collectors  often 
attribute  them  to  Washington  and  Washington  collectors  to  Oregon — truly 
orphans.  I  had  always  thought  they  were  unlabeled  Irwin-Hodson  products. 
Others  I  have  no  idea  as  to  their  origin  such  as  the  Spokane  Taft  which  is  a 
filled  back  with  no  celluloid  cover,  the  King  County  Hughes  and  the  Wilson 
"Welcome  to  Our  City"  which  is  likely  from  his  1919  visit  to  Seattle.  If  anyone 
has  any  information  about  the  origins  on  these  items,  please  let  me  know. 
Certainly  my  backpaper  obsession  is  atypical  in  our  hobby,  but  I  would 
rather  have  the  same  pin  with  an  obscure  paper  than  one  produced  by 
Whitehead  and  Hoag,  Bastian  Brothers  or  St.  Louis  Button  Co.  In  an  age 
where  old  repins  with  backpapers  have  been 
appearing  with  increasing  regularity,  getting  to 
know  what's  on  the  back  can  be  as  important  as 
the  graphics  on  the  front.  1  would  like  to  thank 
Tom  Berg  for  his  assistance  with  Colorado  mak- 
ers, Tom  French  with  the  Bay  Area  companies 
and  Ted  Hake  for  his  insight  and  keen  eye.  If  I 
have  left  out  any  of  your  favorites,  I  would  be 
happy  to  hear  about  them. 

Additional  buttons  from  the  West 


APIC  Announces  the  Summer  2015  Mark  Jacobs 
Smithsonian  Internship  Program 

•  6  week  summer  internship  at  the  Smithsonian  Institution.  Washington.  DC 

•  Of)en  to  graduation  high  school,  full-time  college  or  graduate  students 

•  History  or  political  science  majors  of  good  character  desired 

•  Housing  at  George  Washington  University 

•  APPLICATION  DEADLINE:  JANUARY  31,  2015 

•  Call  or  write  for  application  &  more  information: 

NORMAN  LOEWENSTERN 
2002  CANONGATE,  HOUSTON,  TX  77056 
1-866-789-8640  -  nloewenstern@svvst,com 
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First  of  all,  I'd  like  to  thank  APIC  for 
selecting  me  for  the  20 1 3  Mark  Jacobs 
APIC  Internship  at  the  National  Museum  of 
American  History  at  the  Smithsonian  Insti- 
tution in  Washington  D.C.  It  was  an  honor 
representing  APIC  and  an  experience  I  will 
never  forget. 

My  interest  in  history  and  politics 
started  at  a  young  age,  while  growing  up 
in  Kearney,  Nebraska.  My  parents  have 
always  enjoyed  history  and  politics,  so  it 
was  natural  that  I  had  similar  interests  too. 
Many  of  our  family  vacations  involved  visit- 
ing historical  sites  and  presidential  museums 
around  the  United  States.  I  traveled  to 
Washington  D.C.  for  the  first  time  at  the 
young  age  of  five  and  became  hooked  on  history.  When  I  was  in  first 
grade,  Abraham  Lincoln  became  my  favorite  president  and  I  began  col- 
lecting anything  I  could  find  about  President  Lincoln. 

I  attend  the  University  of  Nebraska — Kearney,  where  I  will  be  in  my 
junior  year  this  fall.  I  am  majoring  in  Political  Science,  with  a  minor  in 
History.  I  am  an  active  member  of  Pi  Kappa  Alpha  fraternity  and  involved 
with  a  campus  political  organization. 

I  became  interested  in  collecting  presidential  memorabilia  about  five 
years  ago  and  became  involved  with  APIC.   Becoming  a  student  member 
of  APIC  allowed  me  to  become  acquainted  with  other  collectors  around  the  country.   I  have  an  extensive  collection  of  campaign 
posters,  bumper  stickers,  political  buttons,  and  other  items  at  home.  My  father  and  I  enjoy  "picking"  while  on  vacations  search- 
ing for  the  latest  treasure. 

I  have  always  enjoyed  the  archiving  of  my  personal  memorabilia  and  never  dreamed  I'd  have  a  chance  to  work  at  the  Smith- 
sonian Institution.  As  I  applied  for  the  20 1  3  Internship  last  fall,  I  was  realistic,  knowing  other  people  would  apply  too  and  I  would 
need  to  have  a  back-up  plan  for  summer  employment. 

Last  January,  as  I  was  preparing  to  walk  across  campus  on  a  cold  morning,  I  checked  my  e-mail  before  I  left  my  room.  I  was 
shocked  to  find  an  e-mail  from  Norman  Lowenstern  informing  me  that  I'd  been  selected  for  the  internship.  You  can't  imagine 
how  this  young  college  student  from  Nebraska  felt  about  this  opportunity  to  live  and  work  in  Washington  D.C.  for  six  weeks. 

As  I  finished  my  semester  of  college  and  completed  the  application  process  for  the  internship  at  the  Smithsonian,  I  was 
eagerly  anticipating  the  trip.  I'd  traveled  to  Washington  D.C.  numerous  times,  so  felt  like  I  knew  the  city.  I  was  familiar  with  the 
Metrorail  Subway  system,  so  felt  comfortable  with  traveling  around  the  city.  When  I  was  assigned  a  dormitory  room  at  Mitchell 
Hall  at  The  George  Washington  University,  I  discovered  I'd  be  living  three  blocks  from  the  White  House. 

The  seventh  day  of  June  finally  arrived,  so  my  father  and  I  flew  from  Omaha  to  Washington  D.C,  where  we  checked  into  a 
hotel  for  the  weekend.  We  spent  the  weekend  scoping  out  all  the  hot  spots  in  the  neighborhood  near  my  dormitory.  We  also 
spent  a  lot  of  time  sightseeing  in  the  city  and  soaked  up  a  lot  of  history  that  weekend.  My  dad  flew  back  to  Nebraska  and  it  was 
time  for  me  to  get  to  work. 
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The  first  day  of  work  on  June  1 0th  I  headed  over  to  the  National  Museum  of  American  History  for  intern  orientation  with 
Mr.  Omar  Eaton-Martinez.  Our  group  of  interns  learned  the  "ins  and  outs"  of  working  at  the  Smithsonian  Institution  and  then 
watched  a  movie  about  what  it  meant  to  work  at  the  facility.  As  I  sat  there  watching  that  movie,  I  couldn't  believe  I  was  actually 
going  to  be  working  in  a  building  I'd  only  dreamed  about  visiting! 

It  was  finally  time  to  head  up  to  the  fourth  floor  of  the  museum  and  meet  my  supervisor,  Dr  William  L.  Bird,  Jr.,  Curator  of 
the  Political  History  Division  at  the  National  Museum  of  American  History.   Prior  to  leaving  Nebraska,  I'd  read  up  on  Dr.  Bird 
and  his  projects,  so  I  knew  a  little  about  him  before  I  arrived  at  his  office.  As  I  stepped  off  the  elevator,  I  recognized  Dr.  Bird 
walking  down  the  hall.  Dr.  Bird  welcomed  me  to  the  Smithsonian,  took  me  on  a  tour  of  the  fourth  floor,  and  introduced  me  to 
people  working  in  the  department.  You  can't  imagine  the  thrill  of  walking  into  the  collection  room  for  the  first  time  with  Dr.  Bird. 
I  couldn't  believe  I  was  in  that  collection  room,  looking  at  cabinets  filled  with  the  history  of  our  country.  To  see  a  piece  of  the 
Berlin  Wall,  silver  service  used  by  George  and  Martha  Washington,  a  piece  of  wood  chopped  by  Abraham  Lincoln,  and  a  bag  filled 
with  "hanging  chads"  was  surreal  to  me. 

Dr.  Bird  has  worked  at  the  Smithsonian  for  over  thirty  years  and  told  me  about  the  exhibits  he'd  been  involved  with  and 
shared  numerous  books  he'd  written  about  the  exhibits.  He  was  preparing  for  the  "Souvenir  Nation:  Relics,  Keepsakes,  and 
Curios  from  the  Past"  exhibit  opening  on  August  9,  20 1  3.  I  learned  about  many  of  the  50  items  used 
in  this  exhibit,  such  as  a  piece  of  Plymouth  Rock  and  a  chip  of  wood  from  the  transcontinental  railroad. 
One  day.  Dr.  Bird  asked  me  to  go  with  him  to  a  storage  area  on  the  second  floor  to  pick  up  "Souvenir 
Nation"  books  for  his  upcoming  exhibit.  As  we  entered  the  storage  area  to  get  the  books,  I  noticed  it 
was  filled  with  furniture  and  items  from  the  First  Ladies  exhibit.  Dr.  Bird  pointed  out  furniture  belonging 
to  George  Washington  and  the  chairs  used  by  Richard  Nixon  and  John  Kennedy  for  the  first  presidential 
debate  during  the  1 960  general  election.  Needless  to  say,  this  was  an  exciting  moment  for  me. 
With  a  keen  interest  in  political  buttons,  I  was  pretty  excited  to  get  my  first  assignment  with  the  button 
collection.  My  assignment  was  to  view  pictures  of  political  buttons  and  check  to  see  if  these  particular  buttons  were  in  the  col- 
lections within  the  political  history  division.  It  was  amazing  to  see  political  items  from  campaigns  that  date  back  from  the  time  of 
George  Washington  to  the  present  time.  To  see  inauguration  buttons  from  George  Washington  was  exciting.  As  I  was  working 
with  the  buttons,  I  kept  thinking  back  to  the  significance  of  my  collection  back  home. 

I  also  went  through  the  collection  of  political  bumper  stickers  from  the  early  1 950's  to  the  present  time.  I  selected  fifty  to 
seventy  bumper  stickers  I  thought  were  interesting,  made  copies,  and  created  a  collage,  which  is  hanging  in  the  office  of  Dr.  Bird. 
It  was  interesting  to  see  how  the  campaign  buttons  and  bumper  stickers  had  changed  over  the  years. 


Dr.  Bird  and  his  team  are  in  the  planning  stages  for  their  next  exhibit,  which  is  scheduled  to  open  in  20 1 6.  This  exhibit  will 
explore  the  importance  of  democracy  in  our  country.  I  had  the  opportunity  to  research  different  aspects  of  democracy  as  the 
team  prepared  for  the  project.  Prior  to  doing  research,  I  had  to  apply  online  for  a  library  card  at  the  Library  of  Congress.  Walk- 
ing into  The  James  Madison  Building  at  the  Library  of  Congress  to  pick  up  my  new  library  card  was  pretty  amazing. 

Some  of  my  responsibilities  at  the  Library  of  Congress  involved  researching  historical  figures  such  as  Thomas  Nast  and  Mont- 
gomery Meigs,  in  addition  to  researching  campaign  literature.  I  discovered  Thomas  Nast  was  the  cartoonist  who  was  responsible 
for  creating  the  Republican  Party  elephant  and  popularizing  the  Democratic  donkey.  Many  of  his  cartoons  were  published  in 
Harper's  Weekly  magazine.  I  had  the  opportunity  to  take  these  magazines  from  the  collections  area  to  scan  the  covers  of  those 
original  magazines  for  a  possible  project. 
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I  learned  that  Montgomery  Meigs,  a  Quartermaster  General  for  the  U.S. 
Army  during  the  Civil  War,  was  a  civil  engineer  and  construction  engineer 
Meigs  was  credited  with  developing  Arlington  Cemetery,  designed  and  con- 
structed the  Pension  Building,  and  left  his  mark  on  the  U.S.  Capitol  building.  I 
will  never  forget  holding  some  of  Meigs  actual  sketches  of  buildings  in  Washing- 
ton D.C.  that  were  stored  in  the  Smithsonian  collection.  While  wearing  white 
gloves,  I  took  those  sketches  from  the  collection  drawers  and  scanned  them  for 
a  project. 

I  also  spent  time  at  the  Library  of  Congress  researching  key  words  such  as 
bumper  stickers,  ribbons,  sheet  music.  Green  Duck  Company,  The  Log  Cabin 
Campaign,  campaign  torches,  Bryan  money,  and  The  Unexcelled  Fireworks 
Company.  I  had  to  enter  those  key  words  into  the  database  at  the  Library  of 
Congress,  print  out  a  hard  copy  of  the  information  for  Dr  Bird  and  send  a  PDF 
version  to  my  e-mail.   Once  I'd  return  to  the  Smithsonian,  I'd  use  a  computer 
in  one  of  the  offices  to  open  up  the  PDF  version  in  my  e-mail  and  download  the 
information  onto  the  political  history  database.  Dr.  Bird  will  use  this  research  as 
he  contemplates  future  projects. 

Another  highlight  of  my  experience  was  accompanying  Dr  Bird  to  meet- 
ings with  an  international  design  team  that  will  be  creating  the  upcoming  exhibit 
about  democracy.  To  sit  in  a  meeting  room  on  the  fifth  floor  at  the  National 
'  Museum  of  American  History  for  two  days  and  hear  the  vision  of  the  team  from 

the  political  history  division  was  surreal.  I  was  fortunate  to  have  been  able  to 
view  how  the  process  begins  as  curators  showcase  historical  items  from  the  past.  Having  my  own  personal  copy  of  the  script 
shared  with  the  design  team  is  something  I'll  keep  in  my  personal  archives!  I  look  forward  to  viewing  the  exhibit  about  democ- 
racy at  the  Smithsonian  when  it  opens  in  20 1 6. 

While  working  at  the  National  Museum  of  American  History,  I  met  many  interesting  people.  I  especially  enjoyed  meeting 
other  interns  on  the  fourth  floor  and  sharing  our  experiences.  We  often  ate  lunch  together,  attended  a  Washington  Nationals 
baseball  game  as  a  group,  took  a  U.S.  Capitol  tour,  and  went  to  an  ice  cream  social  for  the  staff  at  the  museum.  I  enjoyed  learning 
more  about  people  from  others  parts  of  the  United  States  and  their  perspectives  on  life. 

In  early  July,  my  mother  came  to  visit  for  a  week.  Standing  outside  the  National  Museum  of  American  History  building, 
wearing  my  official  nametag  and  feeling  a  sense  of  accomplishment,  gave  me  great  pride  as  I  awaited  the  arrival  of  my  mother 
Dr  Bird  told  me  to  bring  her  to  our  office  on  the  fourth  floor,  so  he  could  take  her  on  a  tour  of  the  Political  History  Division  and 
show  her  the  collections  room. 

Celebrating  Independence  Day  20 1  3  in  Washington  D.C.  was  unbelievable.  I  became  a  personal  tour  guide  for  my  mother 
To  see  the  National  Independence  Day  Parade  on  Constitution  Avenue  gave  added  meaning  to  being  an  American.  We  spent 
time  listening  to  Barry  Manilow  sing  on  the  grounds  of  the  U.S.  Capitol  on  July  4th  and  then  walked  the  length  of  the  National 
Mall  to  watch  the  fireworks  at  the  base  of  the  Washington  Monument.  The  fireworks  were  spectacular  that  evening! 

Standing  in  Dr  Bird's  office  each  day,  looking  out  the  window  at  the  Washington  Monument,  and  working  with  the  history 
of  the  United  States  was  truly  a  once-in-a-lifetime  experience.  The  last  week  of  my  internship  was  difficult,  knowing  I  would  be 
leaving  something  that  meant  so  much  to  me.  On  July  1 9th,  that  last  day  of  work,  Dr  Bird  took  me  to  Georgetown  for  lunch. 
He  graciously  gave  me  copies  of  books  he'd  previously  written,  in  addition  to  an  autographed  copy  of  his  newly  released  book, 
"Souvenir  Nation:  Relics,  Keepsakes,  and  Curios  from  the  Past."  It  was  really  difficult  to  say  farewell  to  Dr.  Bird. 

As  I  look  back  at  this  six  week  experience  in  Washington  D.C,  I  learned  a  lot  about  who  I  am.  I  learned  about  leaving  the 
comforts  of  home  and  a  community  of  30,000,  to  live  in  a  metropolitan  city.  I  learned  I  want  to  pursue  a  career  in  the  area  of 
political  and  historical  preservation  and  that  I  learned  I  want  to  return  to  Washington  D.C.  in  the  future.  APIC,  Norman  Lowen- 
stern,  and  the  Mark  Jacobs  family  believed  in  me  and  provided  me  a  wonderful  experience.  I  will  never  forget  your  generosity 
and  am  forever  grateful  for  the  opportunity. 

I  discovered  dreams  do  come  true,  as  I  worked  in  the  political  history  division  at  the  National  Museum  of  American  History, 
and  for  that,  I  thank  all  of  you! 


The  Keynoter  •  Summer  2014  Issue 

m  


John  Vargo  responds  to  criticism  to 
liis  article 


Until  the  Spring  issue  of  The  Keynoter  was  pub- 
lished, I  had  not  seen  the  specifics  of  the  attack  that 
had  been  made  on  the  article  I  had  done  in  the  prior 
issue  on  the  presidential  politics  and  campaign  materials 
of  1963.  Accordingly,  The  Keynoter  editors  graciously 
offered  me  the  opportunity  to  submit  a  complete 
response.  I  am  declining  to  do  so,  however,  because 
I  believe  that  to  the  extent  possible,  the  pages  of  our 
magazine  should  be  devoted  to  the  items  we  collect  and 
their  history  —  as  my  article  had  been  --  and  not  to  is- 
sues of  political  history  apart  from  the  relevant  memo- 
rabilia. 

Several  members  have  already  pointed  out  some 
of  the  serious  flaws  in  the  attack  made  on  my  article. 
To  what  they  have  said  I  will  add  only  that  I  fully  stand 
behind  each  of  the  points  made  in  the  article,  because 
having  thoroughly  researched  the  politics  of  that  era, 
I  am  confident  that  they  are  all  entirely  supported  by 
the  facts.  In  that  regard,  a  few  other  relevant  campaign 
items  that  were  issued  in  1964  are  pictured  here. 

There  is  one  other  point  that  I  believe  needs  to  be 
made,  and  it  is  as  follows.  Certainly  every  member  has 
the  right  to  criticize  anything  that  appears  in  the  maga- 
zine. However,  I  would  hope  that  in  the  future,  any 
such  criticisms  will  be  made  in  a  civil  manner,  without 
resorting  to  name-calling,  or  impugning  the  motivations, 
the  integrity  or  the  competence  of  either  an  article's 
author  or  the  editors  of  The  Keynoter. 

JOHIMSOIM 

FOR  INTEGRATION 

GOLDWATER 
For  PRESIDENT 


I  AM  ALL  THE  WAY 
WITH  L  6  I 
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IF  JOHNSON  IS  ELECTED, 


WHO  WILL 


DICTATE 


CIVIL  RIGHTS  POLICIES  IN  THE  SOUTH? 


Civil  Rights  leaders  confer  with  President  Johnson.  Shown 
above  are  Roy  Wilkins  of  the  NAACP.  James  Farmer  of  CORE, 
Rev.  Martin  Luther  King,  Jr.  of  SCLC.  Whitney  Young  of  th« 
National  tJrban  League  and  the  President 


Photo  Repnnted  From 
Democrotic  Notional  Committee 
Pamphlet  Being  Distributed  In  Harle, 


Reprinted  Protn 
August  Issue  of  Church  snd  Race 


MEMENTO  OF  RIGHTS  STRUGGLE 

WaBhlDgton,  D.  C.  —  President  Johnson,  having  signed  the  Civil  Rights  Act  of  1964  Into  law. 
turns  to  Dr.  Martin  Luther  King.  Jr.  to  give  him  one  of  the  pens  he  used  to  affix  his  etgnstun 
Dr.  King.  Baptist  minister  and  int«gration  leader,  said:  "This  will  remain  among  my  most 
cherished  possessions.  "  The  Act.  said  President  Johnson,  states  that  "those  who  are  equsl 
before  God  shall  now  also  be  equal  in  the  polling  booths,  in  the  classrooms.  In  the  factories, 
and  in  hotels  and  restaurants,  and  movie  theaters  and  other  places  that  provide  service  to 
the  public.  " 


"No  matter  how  we  try,  we  cannot  pass  a  law  that  will  make  you 
like  me  or  me  like  you.  The  key  to  racial  and  religious  tolerance  lies 
not  in  laws  alone  but,  ultimately,  in  the  hearts  of  men." 

-  Sen.  Barry  Goldwater 


Anderson  Americana 


Own  a  Piece 
Oe  History 

PO  Box  644 
Troy,  Ohio  45373 
937-339-0850 

New  Collectors:  Request 
a  free  sample  auction 
Consignments  Welcome 
mail@anderson-auction,com 


Thousands  of  Items  in  Every  Auction 
Four  Catalogs  a  Year;  On-Line  Bidding 
More  than  39  years  in  Business 

www.anderson-auction.com 


Al  Anderson     Dave  Lindeman 
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A  Mystery  Pin 


The  fantasy  is  destroyed,  and  the  truth  is  revealed 


By  Robert  M.  Clifford 


A  few  years  ago,  I  acquired  this  1-1/4  incli  tall  Woodrow  Wilson  pin.  When  one  similar  to  it 
appeared  on  eBay  recently,  a  friend  who  thought  it  was  this  pin,  commented  to  me  that  it  was  not  a 
legitimate  campaign  item  manufactured  by  a  button  company,  but  a  home-made  fantasy  piece. 

Recently,  while  I  was  examining  another  item  in  the  same  display  frame,  this  pin  literally  fell  apart. 
The  metal  back  that  has  the  pin  on  it  and  holds  the  picture  in  just  slipped  out  of  the  tabs  that  held  it  in 
the  brass  rim.  Two  pieces  of  paper  came  out.  The  Wilson  picture  had  been  crudely  trimmed  to  size 
by  someone  who  was  not  very  handy  with  a  pair  of  scissors.  It  looks  like  there  was  some  truth  to  my 
friend's  criticism.  It  is  possible,  though,  that  the  assembly  could  have  been  done  in  1 9 1 2  or  1916.  What 
really  intrigued  me  was  the  second  piece  of  paper,  the  backing  piece.  It  appears  to  be  the  picture  that 
was  originally  mounted  in  the  brass  frame.  The  picture  has  some  sort  of  gilt  (which  had  rubbed  off  the  back  of  the  Wilson  picture) 
sticking  to  it  and  it  is  faded,  so  I  scanned  it  and  adjusted  the  brightness  and  contrast  a  little.  Neither  of  the  men  pictured  in  the 

jugate  looks  like  any  candidate  that  I  know  of  for  presi- 


dent of  the 
United  States. 

On  a 
hunch,  I  con- 
sulted a  book  I 
own  that  was 
published  in 

1915.  It  has  photographs  of  the 
heads  of  state  at  that  time  in  the  major  countries  of 
the  world.  Sure  enough,  I  found  pictures  of  both  men: 
Kaiser  Wilhelm  II,  Emperor  of  Germany  1 888  to  1918, 
and  Franz  Joseph  I,  Emperor  of  Austria  from  1 848  to 
1916. 

The  original  pin  may  have  been  produced  after  the 
assassination  of  Franz  Ferdinand,  Archduke  of  Austria 
on  28  June  1914.  Kaiser  Wilhelm  offered  to  support  Austria-Hungary  in  crushing  the  Black  Hand,  the  secret  organization  that  had 
plotted  the  killing,  and  even  sanctioned  the  use  of  force  by  Austria  against  the  perceived  source  of  the  movement — Serbia  (this  is 
often  called  "the  blank  cheque"). 

With  the  United  States  allied  against  the  German  coalition  in  World  War  I,  either  the  manu- 
facturer of  the  pin,  or  the  owner,  probably  thought  it  more  appropriate  to  support  Woodrow 
Wilson's  re-election  in  than  to  pay  homage  to  the  Kaiser  and  the  emperor  of  Austria-Hungary, 
and  modified  the  pin  accordingly. 

Or,  more  recently,  someone  could  have  taken  a  pin  that  he  thought  would  not  sell  for 
much,  and  turned  it  into  a  Wilson  pin.  In  either  case,  it  makes  sense  to  restore  the  pin  to  its 
probable  original  configuration. 
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VISIT  OUR  FABULOUS  NEW  WEBSITE 

CAPITOL  COIN  &  STAMP  CO.,  INC. 

I  100  1 7th  Street  NW,  Suite  B7 
Washington.  D.C.  20036 

NELSON  WHITMAN  APIC  #630 

Open  Mon.  -  Fri.  10  a.m.  -  6  p.m. 
Closed  Saturday  &  Sunday 

Phone:  (202)  296-0400  •  Fax:  (202)  296-0401 
www.capitolcoin.com  •  captncoin@aol.com 


Always  looking  for 
THE  &  THE 

Aggressively  buying  vintage  dimensional 
campaign  items  for  my  collection. 
China,  pottery,  cloth,  display  items,  flags, 
prints,  ect.  Single  items  or  collections. 

350  Fairview  Ave. 
Canfieici,  OH  44406 
(419)  610-9270  dixeycitylimits@yahoo.com 


iiiiiiniiv/PTnwri 

Collections  or  Unusual  Items  ^ 
Will  buy  or  trade  with  quality  items 


214-369-6461 

atkiss(@sprynet.com 


APIC  Members  Who  Sell  On  Ebay 

"We  pledge  that  we  will  not  deal  in 
fakes  and  reproductions!" 


MEMBER 

APIC# 

EBAY  NAME 

Anderson,  Al 

2064 

HURONO 

Belt,  Dennis 

9601 

BUTTONBLT 

Berger,  Wes 

9697 

PINS4WES 

Blair,  Winston 

16559 

BLAIRCONSIGNMENTS 

Clark,  lohn 

1109 

STEAKMAN55 

Dole,  Matt 

16847 

TMGGERAM 

Evans,  Mark  D. 

995 

COLLECTORSARCHIVE 

Fine,  Adam 

14142 

BUTTONS-AND-BEYOND 

Keefe,  Tom 

1867 

16TW01 

Kellerman,  Ed 

16839 

EDMUNDKELLERMAN 

Kellerman,  Phil 

14635 

KELLERHOPE 

Klimson,  Todd 

17007 

THRACIA13 

Kvietkauskas,  Teresa 

798 

TERESAK978 

Lennington,  Pat 

5576 

COACHPATL 

Levine,  Bob 

579 

BUTT-N-BOB 

McClure,  Ken 

4383 

GROOVYDUDE 

Mongeau,  Victor 

14131 

LEGACYAMERICANA 

Ottaway,  Hal 

35 

TAOS 

Price,  Bren  T. 

3965 

BTP45 

Roberts,  Jeffery 

6939 

APIC6939 

Sahol,  Jim 

4599 

PFEIFFER1974 

Salant,  Jonathan 

8417 

jds215 

Saypol,  Bob 

3233 

BOB155 

Silvertooth,  John 

16935 

JSILVER2TH 

Snowden,  Michael 

2210 

SNOWDEN1027 

Soden,  Glenn 

3107 

WILLCOLLECT 

Westerman,  Bob 

6359 

KYGOV 

Wilson,  Jack 

3688 

VEBLENl 

This  listing  is  the  eighth  in  a  series  of  fund  raising  ads  listing  APIC  mem- 
bers who  sell  on  eBay  and  support  THE  KEYNOTER  with  their  advertis- 
ing dollars.  There  is  a  $40  charge  if  you  wish  to  be  listed  in  the  next  four 
editions.  Send  your  name,  APIC  #  and  eBay  name  to  Advertising  Director 
Mark  D.  Evans  at  COLLECTORSARCHIVE@GMAIL.COM.  Appearance 
in  this  ad  does  not  constitute  an  APIC  endorsement  of  those  listed. 


POLITICAL  &  PRESIDENTIAL  AUCTION 

JULY  30,  2014  I  DALLAS  I  LIVE  &  ONLINE 

BID  TODAY  AT  HA.com/6122 

Visit  the  Heritage  Auctions  table  at  the  A.P.I  C. 
National  Convention  in  Denver,  July  29th  thru  August  2nd 
Take  part  in  the  live  simulcast  auction! 


FOR  PRESIDENT, 


ABRAn  UNCOLN. 


FOR  VICE  PRESIDENT, 


HANNIBAL  HAMLIN. 


Lincoln  &  Hamlin  Campaign  Flag  |  Estimate:  $12,000  and  up 

Always  Accepting  Quality  Consignments  in  38  categories. 
Immediate  Cash  Advances  up  to  $50  Million. 

For  information  on  our  easy  consignnnent  process,  please  call  877-HERITAGE  (437-4824). 
Tom  Slater  I  Director,  Americana  I  ext.  1441  I  TomS@HA.com 
Don  Ackerman  I  Consignment  Director  I  ext.  1736  I  DonA@HA.com 

THE  WORLD'S  LARGEST  COLLECTIBLES  AUCTIONEER 


HERITAGE 

AUCTIONS 


Annual  Sales  Exceed  $900  Million  I  850,000+  Online  Bidder-Members 
445  Park  Ave.  I  New  York,  NY  10022  I  877-HERITAGE  (437-4824)  I  HA.com 

DALLAS  I  NEW  YORK  I  BEVERLY  HILLS  I  SAN  FRANCISCO  I  HOUSTON  I  PARIS  I  GENEVA 

TX  Auctioneer  license:  Andrea  Voss  16406.  These  auctions  are  subject  to  a  12-25%  buyer's  premium,  see  HA.com  for  details. 
HERITAGE  Reg.  U.S.  Pat  &  TM 
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Steele's  Display  Cases  c,.. 

We  carry  hundreds  of  collector  display  &  protection  products 

5665  New  Albany  -  Condit  Rd  •  Westerville,  OH  43082 

Call  for  a  shipping  quote  &  to  place  orders  (740)  965-6426  Orders:  1-800-589-2944 
Email:  steelesdisplays@embarqmail.com  •  Hours:  8am  -  7pm  •  VISA,  Mastercard  &  Discover  accepted 


BLACK  BORDER  RIKER-STYLE  COLLECTOR  FRAMES 


FRAME  SIZE 

PRICE  PER  FRAME 

PRICE  PER  CASE 

3x4 

2.00 

21.00  (12) 

4x5 

2.25 

24.00  (12) 

5x6x1 

2.50 

27.00  (12) 

5  X  6  X  1-1/4 

3.00 

30.00  (12) 

6x8x1 

3.00 

30.00  (12) 

6x8x2 

4.00 

35.00  (10) 

8  X  12  X  1 

5.00 

36.00  (12) 

8  X  12  X  2 

6.00 

45.00  (10) 

8  X  14-1/2  X  1 

5.50 

48.00  (12) 

8  X  14-1/2  X  1-1/2 

6.00 

37.00  (8) 

12  X  16  X  1 

6.00 

60.00  (12) 

12  X  16  X  1-1/4 

7.00 

45.00  (8) 

12  X  16x2 

8.00 

35.00  (5) 

14  X  20  X  1-1/4 

11.00 

62.00  (8) 

14  X  20  X  2 

12.00 

50.00  (5) 

Ask  about  divided,  flocked  tray  inserts 

RIGID  TOPLOAD  HOLDERS  FOR  CARDS,  PAPER  &  POSTERS 


SIZE 

EACH 

PER  25 

PER  100 

3x4 

.25 

3.00 

10.00 

3x5 

.50 

5.00 

18.00 

3-1/2  X  5 

.75 

6.00 

20.00 

4x6  (4"  open) 

1.00 

10.00 

36.00 

6x4  (6"  open) 

1.00 

10.00 

36.00 

5x7 

1.25 

12.00 

40.00 

5-7/8  X  3-5/8  (postcard) 

1.00 

10.00 

36.00 

6x9 

1.50 

14.00 

48.00 

8x  10 

1.75 

20.00 

72.00 

8-1/2  X  11 

2.00 

22.00 

76.00 

10  X  14 

2.25 

25.00 

85.00 

11  X  14 

2.50 

26.00  (20  pk.) 

100.00 

11  X  17 

2.75 

17.00  (10  pk.) 

120.00 

14  X  17 

3.00 

40.00 

150.00 

CURRENCY 

1.00 

10.00 

36.00 

LARGE  CURRENCY 

1.00 

10.00 

36.00 

TICKET  STUB 

1.00 

10.00 

36.00 

SIZE 

EACH 

PER  10 

16x20 

4.00 

35.00 

18x24 

5.00 

45.00 

LOI 

22x28 

6.00 

55.00 

24  X  30 

7.00 

65.00 

24x  36 

8.00 

75.00 

g 

29  x43 

11.00 

100.00 

30x40 

11.00 

100.00 

PENNANT  HOLDER 

4.00 

35.00 

Riker  Mounts 


Toploaders 


Canton  and  Langhorne 


